MKTG 525 Project, Spring 2009, Cosenza
1. Collect Blog words. Phase1-2 of project due: 40-60 well researched blog TYPES/POSTS (What the blog is offering in words.) that illustrate the problem, define the problem, and illustrate some of the characteristics of the TYPE OF BLOG and CONVERSATION WITHIN THE TYPES OF BLOGS on the perception of the University of Mississippi BRAND. Use the exact words of the blog to annotate your summary.
Summarize by TYPE, CONVERSATION and IMPACT in a typed summary.

2. You now have a compilation of all of the input by the class.

3. Extract words, in singular, two words, three word formats that you believe “say” what the conversation is about- relative to #1 above. We will eventually develop these into variables (DV, IV, MedVar, ModVar) that model what we believe the brand perception model is for the university.

4. Extract and summarize from the words concepts in the model.

5. Develop the concepts into variables and then operationalize to measures.

6. Create a questionnaire to administer.

7. Create an analysis plan.
